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Abstract
More and more research on emotional labor has developed since The
Managed Heart (Hochschild，1983)．But some of their backgrounds
and/or approaches are unique or critical rather than the successor of
Hochschild. That is why we try to categorize them into three groups:
the theory of organizational equilibrium, person-environment fit theory,
and motivation theory (especially in motivators instead of hygiene fac-
tors) on the one hand. On the other hand, we review a study on emotion-
al labor (Fu，2013)，which challenges to prove the relationship among
interpersonal relations on the job site, service quality toward customers,
and business performance at Izakaya. Then we suggest a direction for
future research around the concept of“spontaneous and genuine emo-
tion,”identity behind his/her job, and theoretical position of“interper-
sonal relations.”
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